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Abstract: Based on the theory of resource, the impact of two kinds of customer
resources on different customer’s value co-creation behaviors through co-creation
attitude explored, and the moderating effects of perceived control and subjective
norm in this impact investigated. By a survey of 580 decoration customers, the
SEM method used to test the corresponding hypotheses. The results show that
human resources and relational resources and then influence the two forms of
customer’s value co-creation behaviors-customer’s participation behavior and
citizenship behavior; customer’s co-creation attitude a partial mediating role
between customer resources and customer’s co-creation behaviors; the relationship
between customer human resources and customer’s co-creation attitude the
relationship between customer human resources and customer’s co-creation
behaviors; the relationship between customer relation resources and customer’s co-
creation attitude the relationship between customer relation resources and
customer’s co-creation behaviors.

Key words: customer resources; value co-creation behavior; co-creation attitude;
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